
Professional Experience of Alisha M. Forrester Scott
6427 East Fairfield Street Mesa, Arizona, 85205  •  510-213-4402  •  alishatheexplorer@gmail.com

Alisha the Explorer  •  Oakland, CA
Freelance Creative and Events Professional from December 2010 - Present

Create designs, concepts, and sample layouts based on knowledge of layout principles and esthetic design concepts.  Determine 
size and arrangement of illustrative material and copy, and select style and size of type.  Confer with clients to discuss and determine 
layout design.  Prepare illustrations or rough sketches of material, discussing them with clients or supervisors and making necessary 
changes.  Use computer software to generate new images.  Draw and print charts, graphs, illustrations, and other artwork, using 
computer.  Confer with staff at a chosen event site to coordinate details.  Inspect event facilities to ensure that they conform to customer 
requirements.  Maintain records of event aspects, including financial details.  Hire, train, and supervise volunteers and support staff 
required for events.  Coordinate services for events, such as accommodation and transportation for participants, facilities, catering, 
signage, displays, special needs requirements, printing and event security, etc.  Collect fees, commissions, or other payments, 
according to contract terms.

La Ruche. event design studio.  •  Tempe, AZ
f.k.a. Arizona Event Connection

Owner and Senior Designer from June 2000 - December 2010
On behalf of Phoenix Art Museum from October 2009 - December 2010

Confer with staff at a chosen event site to coordinate details.  Inspect event facilities to ensure that they conform to customer 
requirements.  Coordinate services for events, such as accommodation and transportation for participants, facilities, catering, 
signage, displays, special needs requirements, printing and event security, etc.  Consult with customers to determine objectives and 
requirements for events such as meetings, conferences, and conventions.  Meet with sponsors and organizing committees to plan 
scope and format of events, to establish and monitor budgets, and review administrative procedures and event progress.  Evaluate and 
select providers of services according to customer requirements.  Review event bills for accuracy, and approve payment.  Arrange the 
availability of audio-visual equipment, transportation, displays, and other event needs.  Plan and develop programs, agendas, budgets, 
and services according to customer requirements.  Negotiate contracts with such service providers and suppliers as hotels, convention 
centers, and speakers.  Maintain records of event aspects, including financial details.  Hire, train, and supervise volunteers and support 
staff required for events.  Develop event topics and choose featured speakers.  Design and implement efforts to publicize events and 
promote sponsorships.  Monitor event activities to ensure compliance with applicable regulations and laws, satisfaction of participants, 
and resolution of any problems that arise.  Create designs, concepts, and sample layouts based on knowledge of layout principles and 
esthetic design concepts.  Confer with clients to discuss and determine layout design.  Review final layouts and suggest improvements 
as needed.  Prepare illustrations or rough sketches of material, discussing them with clients or supervisors and making necessary 
changes.  Draw and print charts, graphs, illustrations, and other artwork, using computer.  Mark up, paste, and assemble final layouts to 
prepare layouts for printer.

Artist Manager from June 2008 - June 2009
Collect fees, commissions, or other payments, according to contract terms.  Confer with clients to develop strategies for their careers, 
and to explain actions taken on their behalf.  Schedule promotional or performance engagements for clients.  Negotiate with managers, 
promoters, union officials, and other persons regarding clients’ contractual rights and obligations.  Arrange meetings concerning issues 
involving their clients.  Obtain information about and/or inspect performance facilities, equipment, and accommodations to ensure that 
they meet specifications.

Pollinator Support Movement  •  Albuquerque, NM
Founder and Producer from July 2012 - Present

Study the objectives, promotional policies, or needs of organizations to develop public relations strategies that will influence public 
opinion or promote ideas, products, or services.  Plan or direct development or communication of informational programs to maintain 
favorable public or stockholder perceptions of an organization’s accomplishments or agenda.  Confer with production or support 
personnel to produce or coordinate production of advertisements or promotions.  Confer with other managers to identify trends or 
key group interests or concerns or to provide advice on business decisions.  Arrange public appearances, lectures, contests, or 
exhibits for clients to increase product or service awareness or to promote goodwill.  Prepare or deliver speeches to further public 
relations objectives.  Coordinate public responses to environmental management incidents or conflicts.  Develop plans or materials 
to communicate activities undertaken by organizations that are beneficial to the environment, public safety, or other important social 
issues.  Take pictures of individuals, families, and small groups, either in studio or on location.  Determine desired images and picture 
composition, selecting and adjusting subjects, equipment, and lighting to achieve desired effects.  Review sets of photographs to 
select the best work.  Enhance, retouch, and resize photographs and negatives, using airbrushing and other techniques.  Establish 
and maintain effective working relationships with clients, government officials, and media representatives and use these relationships 
to develop new business opportunities.  Write interesting and effective press releases, prepare information for media kits and develop 
and maintain company internet or intranet web pages.  Develop and maintain the company’s corporate image and identity, which 
includes the use of logos and signage.  Manage special events such as sponsorship of races, parties introducing new products, or 
other activities the firm supports to gain public attention through the media without advertising directly.  Produce films and other video 
products.


